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Watch for The Mid-South Tribune’s 27th Annual  

Black History Month Special 
 Edition  in  February 2022.  

Southern Heritage Classic returns 
to Memphis in full glory, featuring 
two NFL greats in coaching roles 
from sports page 1
first year at Tennessee State. 
Their star power brought national 
attention not only to this game, 
but to HBCU football in general. 
 Jackson State got on the board 
first with a touchdown pass from 
Shedeur Sanders (Deion Sanders' 
son) to Josh Lanier with 19 sec-
onds left in the first quarter. In 
the 2nd quarter, Tennessee State 
answered with a 2-yard touch-
down run from Deveon Bryant.  
JSU then kicked a field goal to 
go up 10-7. 
 The rest of the way, it was basi-
cally all JSU. Sheddeur Sanders 
threw 2 more touchdown passes 
in the 3rd quarter to give JSU a 
27-7 lead going into the 4th 
quarter. Sanders completed 30 of 
40 passes for 362 yards and 3 
touchdowns. His 30 completions 
set a Southern Heritage Classic 
record. 
 After a field goal by TSU in the 
4th, the game broke open when 
JSU's Warren Newman returned 

TN Titans to travel to Seattle to face Seahawks
Tennessee Titans (0-1) at Seattle 
Seahawks (1-0) 
Sunday, Sept. 19, 2021 • 1:25 
p.m. PDT/3:25 p.m. CDT • 
Lumen Field • Seattle, Wash. • 
TV: CBS 
 
NASHVILLE — The Tennessee 
Titans (1-0) travel west in Week 
2 to face the reigning NFC West 
champion Seattle Seahawks (1-
0). Kickoff at Lumen Field (ca-
pacity 68,740) is scheduled for 
1:25 PDT/3:25 CDT on Sunday, 
Sept. 19. 
The two clubs last met on Sept. 
24, 2017, when the Titans won 
33-27 in Tennessee. The Titans 
have not traveled to Seattle since 
suffering a loss there Oct. 13, 
2013. 
 Sunday's contest will be re-
gionally televised on CBS, in-

cluding Nashville affiliate WTVF 
NewsChannel 5. The broadcast 
team includes play-by-play an-
nouncer Andrew Catalon, analyst 
James Lofton and reporter Sher-
ree Burruss. 
 Fans in the Nashville television 
market can livestream the broad-
cast on their mobile devices from 
the Titans Mobile App (iOS and 
Android), as well as on desktop 
computers and mobile web at 
TennesseeTitans.com. Restric-
tions apply. For more information 
on streaming options visit Ten-
nesseeTitans.com or 
NFL.com/ways-to-watch. 
The Titans Radio Network and 
Nashville flagship 104.5 The 
Zone will carry the game across 
the Mid-South with the “Voice of 
the Titans” Mike Keith, analyst 
Dave McGinnis, sideline reporter 

a punt 81 yards for a touchdown 
making the score 31-10. After-
wards, Coach Sanders talked 
about this return. “That was the 
turning point of the game,” 
Sanders said. "He has pro poten-
tial athletically… but if not, I’m 
trying my best to find him a six-
figure job with a Fortune 500 
company just by what he brings 
to work daily.” 
 A disappointed Eddie George 
told the media, “I feel like we 
fought hard but this game is 
made up of four quarters,” 
George said. “We came into half-
time down 10-7 and had the ball 
coming out and then that’s when 
things went awry." 
 Fortunately, for Fred Jones, the 
event's promoter, and the City of 
Memphis as a whole, things were 
far from "awry". Many would 
say it went better than expected. 
With these two-star coaches, the 
Classic should be in good hands 
for years to come. 

UofM welcomes Pro Bowl 
Hall of Famer Isaac Bruce 
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  Bruce was drafted by the Rams 
in the second round of the 1994 
draft and spent 16 seasons in the 
league, helping the Rams de-
velop into the 'Greatest Show on 
Turf.' The Rams were the first 
NFL offense to score 500 or 
more points in three consecutive 

seasons (1999-2001) and ap-
peared in two Super Bowls, 
claiming a win in Super Bowl 
XXXIV.  
  On his retirement, Bruce ranked 
as the NFL's second all-time 

 Bruce was drafted by the 
Rams in the second round of 
the 1994 draft and spent 16 
seasons in the league, helping 
the Rams develop into the 
'Greatest Show on Turf.' The 
Rams were the first NFL of-
fense to score 500 or more 
points in three consecutive 
seasons (1999-2001) and ap-
peared in two Super Bowls, 
claiming a win in Super Bowl 
XXXIV.  

leading receiver with 1,024 re-
ceptions for 15,209 yards and 91 
touchdowns.  He was a four-time 
Pro Bowler and had his number 
80 jersey retired by the Rams. He 
currently ranks 13th all-time in 
receptions (1,024), fifth in re-
ceiving yards (15,208) and 12th 
in receiving touchdowns (91).  
  An honoree of the Memphis M 
Club Hall of Fame (Class of 
2011), Bruce is one of six former 
football players to have his jersey 
retired. His jersey was retired on 
October 4, 2003.  
 Single-game tickets, season 
tickets and mini-plans for Mem-
phis Football are now on sale and 
can be purchased online at 
www.GoTigersGoTix.com or by 
calling (901) 678-2331. 
  
How to follow the Tigers: For 
complete information on Mem-
phis Tigers Football, visit 
www.GoTigersGo.com and fol-
low the team's social media chan-
nels on Twitter, Instagram and 
Facebook. 

Tickets are now on sale for  
Florida Blue Florida Classic  
from sports page 1

Amie Wells and gameday host 
Rhett Bryan. 
Additionally, Sports USA will 
broadcast the game to a national 
radio audience. Play-by-play an-
nouncer John Ahlers and analyst 
Hank Bauer will have the call. 
The Titans hosted the Arizona 
Cardinals last week to begin the 
2021 season. Cardinals quarter-
back Kyler Murray accounted 
for five touchdowns (four pass-
ing and one rushing), and outside 
linebacker Chandler Jones to-
taled five sacks to help the Car-
dinals fly out of Nissan Stadium 
with a 38-13 victory. 
Quarterback Ryan Tannehill 
completed a touchdown pass to 
wide receiver A.J. Brown and 
rushed for another score. Dating 
back to the 2020 season, Tanne-
hill has 14 consecutive games 

with one or more touchdown 
passes (tied for fifth in franchise 
history), and he has registered 
four consecutive games with at 
least one touchdown pass and at 
least one rushing touchdown 
(tied for second in the NFL since 
1970). 
Titans running back Derrick 
Henry, the NFL's back-to-back 
reigning rushing champion, 
began the season with a team-
high 58 rushing yards on 17 at-
tempts. 
 
On defense, the Titans got sacks 
from outside linebacker Harold 
Landry III and defensive tackle 
Jeffery Simmons, and safety 
Kevin Byard recorded his 19th 
career interception to move into 
a tie for 15th place on the fran-
chise's career interception list.

the Camping World Stadium 
football attendance record 
(73,358), set in 2003. 
  
Additional information regard-
ing the 2021 Florida Blue Flor-
ida Classic and its events will be 
released in due course. For more 
on the game, visit FloridaClas-

sic.org. 
About Florida Citrus Sports 

 
 Florida Citrus Sports is a not-
for-profit event management or-
ganization dedicated to 
positively impacting the Orlando 
region while enhancing the qual-
ity of life in Central Florida 
through world-class events, in-
cluding the Vrbo Citrus Bowl, 
the Cheez-It Bowl, the Florida 
Blue Florida Classic, the Florida 
Cup and the Camping World 
Kickoff. For more information, 
visit FloridaCitrusSports.com.  
 

NFL extends 10-year partnership with Verizon 
as league’s official technology with 5G Network
 BASKING RIDGE, N.J. - Veri-
zon and the NFL recently an-
nounced a 10-year partnership 
that will utilize 5G to support in-
novation and technology adop-
tion throughout the league. The 
partnership builds on the more 
than 10-year relationship be-
tween the NFL and Verizon that 
paved the way for the installation 
of Verizon 5G Ultra Wideband 
service in parts of 25 NFL sta-
diums. Over the next decade, 
Verizon and the NFL will utilize 
5G to unlock advancements that 
could have the ability to impact 
management, scouting, training, 
health and safety and game day 
operations. 
"The NFL has embraced innova-
tion for decades to bring fans 
closer to the game, from instant 
replay technology to outfitting 
players with microphones," said 
Hans Vestberg, Chairman and 
CEO Verizon. "Our longstanding 
relationship, and swift delivery 
of 5G connectivity in 25 sta-
diums, has created new ways to 
bring fans even closer to the ac-
tion. As we embark on the next 
10 years, our work with the NFL 
will continue to enhance and 
transform not only the fan  ex-
perience, but also has the poten-
tial to improve player training 
and overall venue operations." 
 "For the past decade, Verizon 
has been one of our key technol-
ogy partners, helping with every-
thing from digital distribution of 
NFL content, engaging our fans 
at the NFL's biggest events, en-
hancing communications 
throughout the NFL ecosystem 
and upgrading technology within 
stadiums across the League," 
NFL Commissioner Roger 
Goodell said. "As we look to the 
next decade with our trusted part-
ner, Verizon will help us capital-
ize on the promise of 5G 
technology, paving the way for 
the future of the game and deliv-
ering incredible experiences for 
millions of NFL fans." 
 Together, Verizon and the NFL 
are transforming how people 
watch sports at the stadium. In 
2019 Verizon deployed 5G Ultra 
Wideband in parts of 13 stadiums 
to coincide with the NFL regular 
season Kickoff. Over the last two 
years, Verizon has expanded 5G 
Ultra Wideband connectivity 
within those venues and sur-
rounding areas, and has partnered 

Redbirds team up with Grizzlies for Grizzlies 
Night at AutoZone Park ... from sports page 1
month. The Fuveau, France, 
native leaves Tennessee ranked 
eighth in program history in total 
blocks (137). Pons was also 
named to the SEC All-Defensive 
Team in 2021.  
The Redbirds will wear special 
black and teal jerseys during Fri-
day night’s game, patterned after 
the Grizzlies “throwback” jer-
seys from this past season. The 
jerseys will be signed by the 
Redbirds players after the game 
and will be up for auction on 
memphisredbirds.com.  Bidding 
will start on Thursday, Sep-
tember 16 at 5:00 p.m and con-
clude on Sunday, September 26 
at 5:00 p.m.  An image of the jer-
sey is attached.  

Fans can take advantage of spe-
cial two-game packages starting 
at just $30 that include a ticket to 
Grizzlies Night at AutoZone 
Park as well as the Grizzlies’ 
Opening Night game against the 
Cleveland Cavaliers on October 
20th.  The special ticket package 

must be purchased online at 
milb.com/memphis/tickets/grizzl
ies-night.  
“We’re thrilled to once again 
team up with the Grizzlies for a 
night of fun at AutoZone Park,” 
Memphis Redbirds President 
Craig Unger said. “It’s a night 
our fans always look forward to 
- let’s pack the park this week 
and the arena on Opening Night 
next month!”   
Tickets for the 11 remaining 
Redbirds home games this sea-
son can be purchased at Mem-
phisRedbirds.com/tickets, or by 
calling 901-721-6000. Tickets 
for all premium and group areas 
also remain on sale. All tickets 
will remain digital; paper tickets 

will not be issued. AutoZone 
Park will continue to enforce a 
clear bag policy and operate as a 
cashless venue. For the latest 
protocols and procedures visit 
memphisredbirds.com.  
  
About Memphis Redbirds  
 
The Memphis Redbirds are the 
proud Triple-A Affiliate of the St. 
Louis Cardinals. Memphis has 
claimed four League Champion-
ships and one Triple-A National 
Championship since their affili-
ation with St. Louis began in 
1998. For the latest team news, 
follow the Redbirds on Face-
book, Twitter and Instagram.  
 

“We’re thrilled to once again 
team up with the Grizzlies for 
a night of fun at AutoZone 
Park,” Memphis Redbirds 
President Craig Unger said. 
“It’s a night our fans always 
look forward to - let’s pack 
the park this week and the 
arena on Opening Night next 
month!”   

"The NFL has embraced in-
novation for decades to bring 
fans closer to the game, from 
instant replay technology to 
outfitting players with micro-
phones," said Hans Vestberg, 
Chairman and CEO Verizon. 
"Our longstanding relation-
ship, and swift delivery of 5G 
connectivity in 25 stadiums, 
has created new ways to 
bring fans even closer to the 
action. As we embark on the 
next 10 years, our work with 
the NFL will continue to en-
hance and transform not only 
the fan  experience, but also 
has the potential to improve 
player training and overall 
venue operations." 
with the NFL on in-stadium fan 
experiences like Verizon 5G 
Multi-View, which enables fans 
to view up to seven simultaneous 
camera angles and AR overlays 
of the NFL's Next Gen Stats on 
select 5G-enabled phones. Veri-
zon 5G Multi-View will continue 
to be available during the 2021 
season in select NFL Club phone 
apps for fans in-stadium on 
gameday. Today, 5G Ultra Wide-
band is live in select parts of 25 

NFL stadiums and more than 60 
sports and entertainment venues 
across the country. 
 5G can unlock the incredible 
speeds, massive capacity and low 
latency that is enabling true inno-
vation within the industry. In the 
future, 5G could support real-
time analytics and visualizations 
for coaches and players, giving 
them a whole new ability to learn 
from the last play and prepare for 
the next one. 5G-enabled NFL 
venues could be turned into dig-
ital arenas that can host mobile-
gaming events with real-time, 
on-site multiplayer action.  
 

Shaping venue operations 
 Stadiums require a high level of 
technology, utilizing business so-
lutions that can then be deployed 
to businesses of any industry. 5G 
coverage throughout venues 
gives operators the opportunity 
to unlock solutions that impact 
fan experience, public safety, ac-
cess control, concessions, and 
crowd management.  
Verizon is working with collabo-
rator technology companies to 
bring to life brand new experi-
ences within stadiums and ven-
ues around the country. For 
example, Verizon is currently 
collaborating to pair LIDAR 

technology with Verizon 5G 
Edge to help venue owners gain 
real-time information on crowd 
patterns, so they can make imme-
diate decisions to help improve 
the flow of people. 
 

National partnership, 
 local impact 

Verizon's investment in upgrad-
ing the network in and around the 
25 stadiums with 5G connectivity 
represents hundreds of millions 
of dollars in commitment to de-
liver fast reliable connectivity in 
NFL home cities.  
 To celebrate Verizon's 10-year 
partnership with the NFL, Veri-
zon is giving one lucky NFL Su-
perFan two tickets to the next 10 
Super Bowl games. During Kick-
off weekend, fans can participate 
by Tweeting their SuperFan ex-
periences from seasons past - fa-
vorite memories, photos from old 
games, creative face paint, or a 
quick message about watching 
games with family, anything that 
proves their fandom deserves the 
title of #Verizon5GSuperfan   
 Last year, Verizon invested over 
$80 million dollars for permanent 
network enhancements to its 
award-winning network to sup-
port the Super Bowl at Raymond 
James Stadium and around Tampa. 

Approximately 100 million 
viewers watched the NFL  
during kick-off weekend
N.Y., N.Y. - Week 1 averaged 
17.4M  viewers, +7% YoY on 
TV+Digital and the 2nd-highest 
Week 1 viewership over the last 
5 seasons (2017-2021, behind 
2019). Here are some more stats: 
•NFL games ranked as the top 6 
telecasts for the Mon-Sun broad-
cast week 
•23.2 billion total minutes were 
consumed; largest Week 1 mi-
nutes total since 2016 
•The two National windows on 
Sunday drew 6.3 billion total mi-
nutes, the highest on record for a 
Week 1 National window 

(records date back to 1988) 
•Thursday Kickoff (DAL@TB) 
delivered 26.4M viewers, rank-
ing as NBC's most-watched 
Kickoff game since 2015 
•NBC averaged 22.8M viewers 
for its Thursday/Sunday games 
(driven by Kickoff), up +11% 
YoY 
•MNF averaged 15.3M viewers 
on ABC+ESPN+E2, up +59% 
vs. last year's doubleheader on 
ESPN alone, and the most-
watched Week 1 MNF game 
since 2013 (PHI@WAS, 16.5M) 

Overall, more than 1.3 mil-
lion fans have attended the 
Florida Blue Florida Classic 
since the game made Orlando 
its permanent home in 1997 
— an average of nearly 
60,000 spectators annually. 


